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go «th on the river 2024

A Community Project
produced by the
Riverfront Marketing Group
in partnership with the
Mayor’s Office of Cultural Economy
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i — AND CULTURAL FUND —

* Presented by *
New Orleans & Company ~ The Berger & Tiller Families
J & M Displays
WWL 870 AM/105.3 FM ~ WWL.com ~ Magic 101.9 FM

And our TRUE BLUE sponsors

Canal Place Riverview Room
Downtown Development District Riverwalk Outlets
French Market District/Crescent Park Steamboat Natchez\Gray Line Tours
New Orleans Paddlewheels—Creole Queen T.T. Coatings, LLC
New Orleans School of Cooking The Westin New Orleans
Port of New Orleans Anonymous

With support from

French Quarter Festivals, Inc. Hilton New Orleans Riverside
Garrety & Associates, CPAs Home Bank
Greater New Orleans Hotel & Lodging Assoc. Lawrence, Curlin, & Associates

Our media sponsors
Audacy—New Orleans
ExperienceNewOrleans.com
French Quarterly Magazine
Gulf Coast Air Photography/Patrick Quigley

With grateful appreciation to

The City of New Orleans/Office of the Mayor New Orleans Emergency Medical Services
New Orleans Police Department Port of New Orleans Harbor Police & Security
New Orleans Fire Department Louisiana State Police

New Orleans Office of Homeland Security and Emergency Preparedness
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